
 

 

70 % of young people take advantage of promotions and sales 
on a regular basis 

 

Girls take greater advantage of sales than boys. 

Last December the Basque Youth Observatory conducted a survey of 1500 young 

people aged 15 to 29 living in the Autonomous Community of the Basque Country 

in order to study youth consumer patterns. According to the results of this survey, 

70 % of young people take advantage of promotions and sales on a regular basis, 

another 25 % occasionally and the remaining 5 % hardly ever or never take 

advantage of these offers. 

The percentages are similar to those registered three years ago, when the same 

question was put to the same number of young people of this age group. 

 

 

Girls tend to take advantage of promotions and sales more frequently than boys: 

73 % of girls compared to 67 % of boys take this aspect into account when buying. 

As age increases, the percentage of those who take advantage of promotions and 

sales decreases slightly, from 72 % in the 15 to 19 age group to 67 % among those 

aged 25 to 29.  



Mainly young students and unemployed youths, usually with limited purchasing 

power, take advantage of promotions and sales; 72 % on a regular basis compared 

with 63 % among those who are employed. 

 

 

The lower the social class to which the young people interviewed state they belong, 

the greater the percentage of people who say they regularly take advantage of 

promotions and sales: 64 % among those who consider themselves upper-class or 

upper-middle class, 71 % among those who claim to belong to the middle-class and 

73% of those who consider they belong to the lower-middle or lower classes. 

 

 



 

While the number of young people who take advantage of promotions and sales on 

a regular basis has barely changed in the past few years, there has been an 

increase in the percentage of young people who say that, when they go shopping, 

they have usually decided the amount they are prepared to spend in advance: in 

2013, it was 54 % of the young people interviewed, while in 2010 the percentage 

was 45 %. 

Once again, it is noted that the people who most frequently decide how much they 

are prepared to spend in advance are those with limited purchasing power, the 

unemployed and those who consider they belong to the lower-class or lower-middle 

class (60 % in both cases). 

Follow us on the social media! 

    

 

https://www.facebook.com/pages/Gazteen-Euskal-Behatokia-Observatorio-Vasco-de-la-Juventud/104554102971523?ref=hl
https://twitter.com/GazteBehatokia

