
 
 

Hogetti: leisure, participation and attention in social networks 
 

Ibai Narbarte is a manager of Hogetti, a new Internet social network aimed at 
adolescents from Guipúzcoa mainly and linked to socio-educational programmes.  
Tuenti, Facebook, Twitter, myspace, fotolog ... today, more and more people 
combine physical and virtual spaces to communicate, share and build relationships. 
The on-line life of adolescents is very important and although trends and tastes 
prevail when choosing to join one network or another, there are more possibilities 
than we imagine.   
Ibai Narbarte is a manager of Hogetti, a new Internet social network aimed at 
adolescents from Guipúzcoa mainly and linked to socio-educational programmes. 
The platform seems a safe bet for kids in Gipuzkoa, combining the privacy of young 
people with the support of a group of educators who serve their needs. 
 

 How did Hogetti arise? How did it all start?  
 
Hogetti arose from a need; a need that a number of educators who are in contact 
with young people identified. Social networks are the most common tools of 
communication between young people; their importance is clear, but what about 
the way they are used? We believe that young people should use the networks, but 
in a safe way and being aware of what they are doing. 
 

 What is Hogetti and who is behind this platform? 
  
Hogetti is a social network that does not intend to compete with others, quite the 
contrary. Hogetti is a tool aimed at educating people to use social networks. We 
want young people to continue using the networks, but we want them to be aware 
of what they are doing. Therefore, we created this network for youths between 14 
and 17 which is administered and prepared by educators. 
  
Unlike other networks, there is no company behind Hogetti that wants to market 
something. Behind Hogetti is Hezizerb Elkartea, a non-profit association working in 
the field of education, leisure and youth issues. 
  
The project receives a subsidy from the Guipuzcoa Provincial Council.  
  
 

 What features does the platform offer and how does it differ from other 
social networks like tuenti, facebook or twitter? 
  
The difference is not in the tools because, in order to create Hogetti, we have used 
the same tools as other networks. The difference lies in promoting awareness 
among young people concerning the use of networks. On the other hand, Hogetti 
offers, among other tools, a customised profile, the option of creating groups, 
uploading photos, links to videos, creating blogs, forums ... But above all, what 
most would highlight would be the confidential part, where young people can talk or 
ask about anything, anonymously.  
In addition, we organise a number of meetings to encourage off-line contact 
between young people, offering a range of leisure and cultural alternatives.   
 
 
 



 
 How can a young person join Hogetti?  

  
To join Hogetti, a youth person who is interested should approach an educator from 
the different resources available, such as Gaztelekus, Youth Information Offices, 
Educators ... to provide their email address so we can create their user account.  
 

 What are your goals in relation to a network for kids from Gipuzkoa? 
 
Our main goal is to promote awareness in the use of social networking. We want 
young people to be aware of what is involved in these networks.   
 
Furthermore, we provide young people with information on a number of events, 
competitions, projects ... available in their area. 
  
We also organize meetings to encourage off-line relationships, we have a section in 
which young people can upload their creations and we try to answer questions and 
problems that may be shared, anonymously, in the confidential section. 
 

 How do you think a young person would benefit from joining this 
network? An example ...  
  
It mainly helps them feel safe as they know that all the users are from their group 
of peers.   
 
It is also very rewarding for young people to get to know people from their area 
and to make friends.  
 
On the other hand, there may also be news on concerts, dancing, theatre, contests, 
grants, projects ... 
  

 You have only been available for a few months but ... How do you value 
the response so far? 
  
The response has been positive. We do not focus on quantity, but quality. We do 
not focus on how many people use the site, but on how young people feel on the 
site. We believe it is essential that they are motivated and want to join.  
 

 What are your goals and challenges for the future? 
  
Our main objective for the future is dissemination. We believe that the site is fine 
and what we have to do now is disseminate it so that young people at least know it 
exists. 
 
Because of the subsidy, we are focusing on Guipúzcoa, but we would like to extend 
our links to neighbouring provinces, i.e. the Basque Country.  
 
But above all, we would like to continue reaching out to young people as we have 
done so far. 
 


