
 
 

Are you on-line? 
 

Sponsored by the Basque Youth Observatory, this course on Virtual Social Networks 
will be imparted by Lorena Fernandez, manager of 2.0 services and technological 
supervisor of the Resource Centre for Learning and Research (CRAI), Deusto 
University: 2.0 Professionals. 
One of the objectives of these sessions, that will last three days, is to understand 
the new space of communication and interaction that has been established on the 
Internet but ...  

 
What is life on-line and off-line like? 

  
It is really the same. It is us participating in different areas: off-line life in a 
physical space and on-line life on the Web We should not have to distinguish 
between them, as we do not distinguish between life at home, life at work, life with 
friends, ... And neither should we fall into the trap of thinking that off-line life is 
virtual, considering the concept as something unreal.   

 
 Increasingly, individuals, institutions, companies and groups want to 

communicate over the net. What do you think are the keys to satisfactory 
communication in social networking?  

  
The key is to apply common sense. Not to think that everything on the Net is valid 
and swamp users with irrelevant information. It's funny how some people and 
institutions do things on Internet that they wouldn't dream of doing in other 
situations. We must identify the public that we want to target and, based on that, 
select the networks they use. But before "colonising" all networks, we have to be 
very clear what we want to achieve and be aware that these networks are a means, 
not an end in themselves. 

  
 Is it necessary to be present on networks and how?  

  
It is increasingly important (although depending who for and what for; I wouldn't 
say it is essential). When someone tells us of a company or a person, we frequently 
Google them to seek further information. If that person or company has not 
bothered to develop their digital identity, they may be invisible in that medium or 
the information that appears may not be completely reliable. The ideal way to be on 
a network is to listen to what people say about us or what they ask us, rather than 
behave like automatic answering machines that only  spit out information and that 
do not interact with other netizens.   

 
 Facebook, twitter, tuenti, fotolog, myspace .. more and more platforms 

are constantly appearing. Do you think you have to be on all platforms if 
you want to know and communicate with young people?  



  
No. That is one of the most common mistakes: plunge into all the spaces without 
thinking beforehand what you want to achieve or who you want to reach. The most 
important consideration, before joining all the networks just for the sake of joining 
(or because it is fashionable or is what everyone is doing) is to sit down and think 
about what they can do for us and how they can help us. You may even realise that 
you don't have to join any or not in any specific manner or at any price. 
 

 There is no doubt that new technologies are changing the ways of new 
digital natives. But are young people really familiar with technology or are 
they more astray than we think?  

 
Our digital natives present a difference from those of us who were introduced to 
Internet at an advanced age: they have lost their fear of new technologies because 
they were already there since they were born. But that does not mean that they 
have been properly trained. They also need a learning period and we are 
sometimes surprised at the limited use given to tools due to the lack of curiosity 
they arouse among them. They will also require formal and informal training within 
their environment. As Genis Roca: says: "Most youths are not digital natives, but 
digital orphans. They grow up in the network without their parents.  
 

 In conclusion, it seems that security and data privacy is an important 
issue, but one that we rather neglect. What steps should we take to be 
vigilant and aware of the consequences of our actions on Internet? 
 
The main thing is to be aware of the rules governing what we are doing (that fine 
print that nobody reads before opening a social network account). We must not 
forget that those networks are backed by companies and that the basis of their 
business model is our data. Once you are aware of the rules and consequences, you 
can make an educated decision of whether to play or not. 

 


