
 
 

 

Young people like networks where you are NOT present 

Article by Lorena Fernández Álvarez (Director of Digital Identity Studies at Deusto 

University), who imparted the course titled 'How to connect with young people in 

the digital world?'’ at the Basque Youth Observatory on 16, 23 and 30 May, 2017. 

If you are reading this article, you are probably 

already in an age group that can no longer be 

classified as young. If this is not the case, I 

apologise... but I dare to think that I won't have 

to apologise to too many people (and I am not 

speaking of that youthful spirit that many of us 

boast of...). That automatically makes you the 

"enemy" in the eyes of many boys and girls. 

Not only because you are an adult, but because 

you represent authority (either because you 

work in education, because you teach them 

things and tell them what they have to do, or 

because you are a parent, or a combination of the above).  

In the past, networks were like "bars" that brought together people of different ages in the 

same space; however, now, they are increasingly segmented and generate different 

communities around the age parameter. For example, Facebook is populated by “older” 

people; it begins by attracting people aged 25 and over. The journalist and Internet expert, 

Dave Pell, said, referring to Facebook's takeover of WhatsApp: "You have a beard, cool 

glasses, tight jeans, a vintage T-shirt and the latest tablet covered in stickers. However, for 

teenagers, you’re just another oldie". Such is this effect, that Facebook has had to go 

shopping, to buy not only WhatsApp, but also Instagram. They also tried the same trick with 

Snapchat. However, as they were unsuccessful, they are now plagiarising its functions 

everywhere. The ephemeral has already appeared in the form of statuses in WhatsApp, stories 

in Instagram and Facebook stories. A declaration of war and of intentions to colonise that 

audience that was beyond their scope in order to envelop the entire age range. In addition to 

copying the temporary social media format, they have not hesitated in plagiarising another of 

the most popular functions: facial masks. Those that allow you to post a photograph or video 

in which you have cat’s ears or a rainbow emerging from your mouth. But there is something 

they have not been able to copy and that may be the key to Snapchat: keeping adults out.  

In October 2016, the Basque Youth Observatory published a study on the status and situation 

of Basque youth regarding social networks after interviewing 1,500 people aged 15 to 29. 

Some of the well-known data arose, such as the fact that 99% of people use some type of 

social media and that the platform par excellence in all age groups is WhatsApp; however, 

Snapchat was also very popular among people in the 15 to 19 age group although not so much 

in older groups.  

 

 

http://www.gazteaukera.euskadi.eus/news/2016/basque-youth-and-social-networks/r58-7657/en/


Daily use of each social network, based on sex and age groups (%) 

  TOTAL 

Sex Age group 

 

  
 

 

  
 

 

  
 

 

  
 

 

  
 

Men Women 15-19 20-24 25-29 

 

  
 

WhatsApp 96,1 94,9 97,4 95,7 96,5 96,2 

  Facebook 55,9 49,6 62,4 34,9 64,8 65,7 

  Instagram 40,2 37,0 43,5 62,5 42,3 20,0 

  Youtube 39,9 44,6 35,0 45,9 41,9 33,4 

 

  
 

Twitter 21,8 23,5 20,1 27,0 24,9 15,0 

  Snapchat 18,5 16,0 21,1 44,9 10,9 3,1 

  Spotify 13,9 12,8 15,0 18,5 12,4 11,3 

  Ask.fm 2,6 2,3 2,9 8,0 0,3 0,2 

  Telegram 1,9 2,9 0,9 2,1 2,0 1,8 

  LinkedIn 1,6 1,9 1,4 0,2 0,7 3,6 

  Pinterest 1,4 0,6 2,2 1,2 1,9 1,1 

  Wattpad 0,9 0,4 1,4 2,0 0,5 0,4 

Other social networks 1,5 1,8 1,2 1,1 1,4 1,9 

Source: Basque Youth Observatory (advance data from the “Basque Youth 2016” study) 

 

Analysing the success of this ghost network, I see many similarities with the now extinct 

Tuenti before it was acquired by Telefónica. A network in which there are hardly any adults or 

organisations, and that, similar to what Tuenti used to do with its famous restrictive invitations 

that kept older people away, the poorly intuitive use of Snapchat for digital immigrants 

resembles a Gallic village and stronghold of the young. It should not be surprising that they 

need a room of their own, as Virginia Woolf said. This age is key to acquiring autonomy and 

independence and, just as they don’t like to be with us when they are with their friends in the 

analogical world, the same happens in the digital world. A colleague mentioned the other day 

that we should prepare our children for their path in life and not the path for our children. So, 

based on education and trust, we shall have to allow them that special corner without spying 

on them or controlling them. Otherwise, when they are 30 years old, we will still be driving 

them to university, to work, or to the bar to see their friends.  

 


