
 
March 15th, World Consumers' Day 
 
When shopping, most young people have already decided beforehand what they 
want to buy and complain if there is any problem 
 

To mark the World Consumers' Day, we shall forward some notes on consumption patterns 
followed by young people in the Basque Autonomous Region, drawn from a study being 
prepared by the Basque Youth Observatory.  

According to the results of the survey on which this research is based, when shopping or 
buying products, 67.7% of young people aged 15 to 29 have usually decided what they want 
buy beforehand; in addition, 45.4% have also thought how much they are prepared to spend. 
49.3% usually compare prices at different stores before deciding to make a purchase and 
71.5% take advantage of offers and sales. Deciding what to buy in advance and comparing 
prices at different stores are behaviours that become more prevalent as age increases. 

Taking into account who the different behaviours usually identify, we can add that 63% take 
into account whether they really need the product, but only a minority follow other responsible 
shopping behaviours, such as taking into account the raw material with which a product has 
been manufactured (19.2%) or the waste or residues generated (19.2%), and whether any 
social injustice was involved during its production (e.g., child exploitation) (15.7%) or the 
environmental impact generated by production or transport (14%). These behaviours, linked 
to responsible consumption trends, become more widespread as age increases. 

 

 

 

Responsible shopping by age groups
(% of people who take the following into consideration)  
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On the other hand, 32.2% of the young people in the Basque Autonomous Region aged 15 to 
29 usually buy products that belong to well-known brands. The purchase of known brands is 
more common among young men (37.7%) than among women (26.5%). Another 32% say 
they regularly read the instructions on the products they purchase, 37.4% checked the label 
and 83.8% check that the product is in good condition before buying. In addition 51.2% check 
the warranty. Reading the instructions, checking the label and the warranty usually becomes 
more widespread as age increases. 

Once the product has been paid, 70.5% of young people check the receipt or ticket and 60.7% 
checked the change they are given. Subsequently, 81.9% say they will complain if they should 
have any problem with the product, invoice or warranty. 

As age increases, more and more people check the ticket and complain if they have any 
problem but, on the other hand, fewer check their change regularly. 

Comparing youth consumption patterns in the Basque Autonomous Region with those in the 
State as a whole, it appears that fewer people in the Basque Country compare prices in 
different shops, check the label, read instructions, check the warranty or the change they are 
given. There are also fewer people in the Basque Autonomous Region who buy products from 
well-known brands. 

 

 
 

Youth consumption in the Basque Country and in Spain
( % of people who do the following)  
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 Source: Data for the Basque Country (Basque Youth Observatory, 2010) & data for Spain (INJUVE: EJ115 Survey,
2006)
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